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At minds we help brands to grow their online pres-
ence, we are a team of social media creatives special-
ized in creating a unique content that evoke your brand
goals. We work closely with brands to understand your
unique needs and develop a strategic approach that
delivers results. From producing organic content to
launching large social media campaigns which help to
grow brand awareness and build a community of loyal
customers. Let's take your social media game to the
next level!
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Minds is a creative agency focusing on devel-
oping a branded physical experience that
connects people to the brand. Our imagina-
tion has no limit; We constantly push our-
selves to create what is beyond boundaries.

At Minds, we are driven by our passion for
building a connection. Our work always based
on creating human-centred experiences
through creative services for individuals and
companies that help our clients accomplish
their business intentions.

We are willing to make an impact with you.
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Establishing a shared visual language among
team members and client, by creating a visual
representation of the desired aesthetic and col-
lecting a range of images and visual elements
which communicate a creative direction.

ldentifying and defining the core values, per-
sonality traits, and unique selling proposition
(USP) of a brand. It involves understanding the
brand's mission, vision, and target audience, as
well as its competition and market landscape.

Creating a document that outlines the objec-
tives, requirements, and constraints of a design
project. Itis a roadmap that help to understand
the scope of the project and what is expected
of them.

Implementing and producing a design concept
into a final product or deliverable. It involves
taking the design concept from the ideation
and conceptualization stage to the final pro-
duction stage, where it is ready for delivery to
the end-user or client.

Gathering information and insights about a
brand, its target audience, and the competitive
landscape to inform brand strategy and deci-
sion-making.

Generating creative ideas and solve problems
by encouraging free-flowing, non-judgmental
thinking in a group setting. The goal is to gen-
erate as many ideas as possible, without worry-
ing about their quality or feasibility.

Introducing a new artwork project to the
public or target audience. It is the final stage in
the design process, and it involves sharing the
final design product with the world. Also,
tracking the results of the project and make
adjustments as necessary.
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Photography Videography Art direction




u ]

N,
ll NO CHEWING
By

=

e — —_—
—=

ALLOWED!

T LET 1T HELT IN iR,

e




e

JUBR

GOOD TIME

" ERWDE PARFUM
1O0ML 3.4 FL.OZ

e e



==

French
Chocolate
Trufles ¢

MELT IN YOUR MOUTH

11 PIECES

e — =

NO CHEWING
ALLOWED!.




’

M d h d ’ —
0 0 0 a I . =R v - ‘ -
/"‘P 6\)& ~\ < \/'? rw' () wzg\ C\A_,) ( .,’6\ Z\r(/‘) o
/ - - — . \

L ":"h'-"‘""-*- Ty o







QUR
SERVIGES




123 500k
° Posts Followers

Name Surname

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore

et dolore magna aliqua.

Edit Profile

90
Following

123 500k
Posts Followers

=)
Name Surname

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua.

Edit Profile

90
Following

123 500k
o Posts Followers

Name Surname
Lorem ipsum dolor sit amet, consectetur adipiscing elit,

sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua.

Edit Profile

90
Following

: 123 500k
@0 Posts Followers

Name Surname

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua.

Edit Profile

90
Following

&

SHINE

hiske 0 ok RETTIH

Wl U A
. £

ol

T d?le u} ”
ndulge
*Iagﬁ‘a

"nnl ' ‘

N L Hﬂ'




123 500k 90 123 500k 90 ™ 123 500k 90 123 500k 90
o Posts Followers Following e Posts Followers Following i ° Posts Followers Following ° Posts Followers Following

Name Surname

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua.

Edit Profile

Name Surname

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua.

Edit Profile

Name Surname

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore

et dolore magna aliqua.

Edit Profile

FIND %
X )
4

Name Surname

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua.

Edit Profile

WINMTER IS HERE

wijlisall ilam il
wllioc @ad juus

e i wiiomeh Bl L S

G 65 Buabd Jaa

Py
) et




oddjob.coffee

LU "’

T

| L PROVIDENCIA a3 S

EL SALVADOR .1 (1]

FEMRLA

¥ 532 Likes

oddjob.coffee
Unlock the Uncommen and try our coffee = ==
Order Now!

stitches.sa.90

Qv A

¥ 532 Likes

stitches.sa.90 L A9 Wy Jls S gl Cigaas
OV hakd i

Saglhome doatll!

Juy 700: =l

emiraticoffee.ae

¥ 532 Likes

emiraticoffee.ae slosi s =

395 Byade G I Laallsl

Fuel your day with a cup of coffee
Order Now

khafyapp

Qv

¥ 532 Likes

khafyapp wisml aclusl sl Gauiall doas a8
Jemll d ol el Dy Lo e0a5 8

ol bl o

A s wulbsly

charbonnell875_sa

Qv A

¥ 532 Likes

charbonnel1875_sa

o ¥ Ollaod) sl | AgSily slgdl] (o skl louge
ol lgaliet!

@ bonnysplty

-
s

A B

I
o)
e g

Qv A

¥ 532 Likes
bonnysplty
Sspll e doeny i M Ll blas g)los]

@ thetruffleers.sa

;___;.iJQqJI oqul ASilo
ilga Gl ple wiaaull

Qv A

w 532 Likes
thetruffleers.sa 92 ssgmull gl opdl dtias I

2 )le Las Ll !
il S ALl dligtn 160l SaSsl e dile
2Blisol go 4 Ghisy wlbamd] gls lde 418

nochewingallowed.sa

Qv A

¥ 532 Likes
nochewingallowed.sa
_m.;..' J .1.,;.“‘.

Lgamln E...m‘.._.|9 lad x_-;_x._,ng_g:;-_j_lh Lyl=



. Limited budget.
 Show the brand identity without misleading

the audience.
0““’““ - Deliver the concepts to a diverse community.

Solutions
- Build the campaign focusing on the concept
0 and the limited assets.
B- 91 /“ 35412 - We reflect the branding identity through the
GTR Glicks content.
- We divided the campaign into two sections.
49 3 3 57 Aho‘,e dV/6 |'a!| b First, Arabic with its culture. Second, a general
Impression Gonvertion rate ranking language with well know culture. Goffee places availahle online and at

events. hased in Dubai, United Emirates.

genepal kpy 1713 79,285 1,999 1,17 5,89
GPG CTR

Glicks Impressions spent
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_ _ - Show it as gift material for variants seasons of
Ghocolate hrand. Kiosk hased in Saudi Arabia.

Saudi arahia and online.

Solutions

- We created a new theme to shift people's
vision.

- We created bundle packages in attractive de-
signs.

- We created luxury packaging suiting the type
of occasions of the region.
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WWW.minds-sa,pom
Alhada commercial center, king Abdullah road, Jeddah.

hey@minds-sa.com

+366 55 542 2732

minds.sa



